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We welcome feedback on our Toéether

Towards ZERO and Beyond programme,
our progress and our ESG reporting.

Please contact us at
sustainability@carlsberg.com




Our purpose to brew for a
better today and tomorrow
has never been more timely as
we support global efforts to
tackle urgent environmental
and social challenges.

Meeting our global goals, and
achieving measurable results, for
climate and nature will require
innovation, partnerships across the
value chain, engagement with civil
society and a science-based
approach.

This year, we joined other corporate
leaders at the Climate Week NYC to
issue a global call for action to
prevent uncontrolled global
warming. We also emphasised the
need for a transition to regenerative
agriculture, at speed and scale, to
restore the ecosystems that are vital
for nature, society and the global
economy to thrive.

To do our part, we are working to
deliver on the bold ambitions set out
in our Together Towards ZERO and
Beyond (TTZAB) programme - from
targeting a net ZERO value chain
and sourcing all raw materials from
regenerative agricultural practices by
2040, to replenishing all the water

we consume at our breweries in
areas with high water risk by 2030.

Achieving a 16% reduction in value
chain carbon emissions from 2015 to
2022 globally marked a key
milestone on our journey, and this
year we worked with partners to
expand use of regenerative
agriculture practices in Europe and to
establish water replenishment
projects in Asia.

Under the leadership of a new CEO
and a new CFO, we are building on
the strong progress made since 2015
with steadfast commitment from
Team Carlsberg to deliver on our
ESG ambitions. We are continuing
along the path set in 2022 and made
progress across all 11 TTZAB focus
areas in 2023. Our preliminary
double materiality assessment
reconfirmed that these focus our
actions in the right places to address
the environmental and social topics
that are most material for our
business.

Efforts to reinforce safe behaviours
across the business helped to deliver
a 25% reduction in lost-time accident
rates in 2023 and we also enhanced
our focus on psychological safety
and wellbeing. We have achieved our

target of 30% women in senior
leadership roles, and engagement
among our people remained strong
as we continued to embed a culture
of inclusion, respect and compassion.
We remain committed to the fair and
equal treatment of people within and
beyond our workforce, having
reinforced efforts to respect human
rights across the value chain and
enhanced transparency in this area
with dedicated human rights
reporting going forward.

TTZAB is integral to our business
success and our SAIL'27 corporate
strategy. The programme enables us
to mitigate ESG risks and capitalise
on opportunities for business growth
- for example, by expanding our
portfolio of no- and low-alcohol
brews, which now makes up 28.5%
of our global sales volumes, as part
of our commitment to ZERO
Irresponsible Drinking. Growth of this
portfolio supported broader
commercial successes this year. In
2023, we delivered solid financial
results in the context of a difficult
trading environment across our
regions as well as adverse weather
and the ongoing war in Ukraine. The
Group’s organic revenue growth was
9.2%, driven by a strong 10%
revenue/hl improvement, and
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MESSAGE FROM THE CHAIR AND THE CEO

operating profit grew organically
by 5.2%.

Regulatory scrutiny is increasing and
stakeholders expect companies to
take action and enhance disclosures
on material ESG issues. Our
performance is detailed in this report,
highlighting our progress and
achievements as well as key
challenges and areas where we have
more to do. Given the breadth of our
commitments, we recognise that a
tremendous amount of work lies
ahead to meet all our targets.

The format of our ESG reporting will
evolve next year with the EU
Corporate Sustainability Reporting
Directive (CSRD) coming into effect.
Our commitment to transparency is
unwavering, and we strive to provide
our stakeholders with both financial
and non-financial information that
meets their needs, adds value and
fosters trust.

In the face of geopolitical
uncertainties, we remain committed
to modelling good global citizenship
and meeting the high standards we
set for ourselves, our suppliers and
other business partners across the
value chain and across our markets.

Our journey Together Towards ZERO
and Beyond connects and inspires
our brands, employees, suppliers,
business partners, communities and
consumers around the world. As we
look ahead, we see a growing role
for Carlsberg as a leader and
innovator on sustainability, building
on our heritage as a pioneer and on
our global reach to deliver lasting
results for society, our stakeholders,
our people and our business.

Henrik Poulsen
Chair of the Supervisory Board

Jacob Aarup-Andersen
Group CEO
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TOGETHER TOWARDS
ZERO & BEYOND @5

ZERO ZERO ZERO ZERO ZERO ZERO
Carbon Farming Packaging Water Accidents

Footprint Footprint Waste Waste Culture
Responsible Diversity, Equity Human Living By Community
Sourcing & Inclusion Rights Our Compass Engagement

Our purpose is brewing for a better today and tomorrow.

Together Towards ZERO and Beyond supports our purpose with ambitious targets and commitments across 11 focus areas to deliver positive impact for people and the planet, help us manage social
and environmental impacts, and support sustainable business growth. Meeting these targets and commitments will be challenging and demands transformative change — across our operations and value
chain — that we cannot achieve alone. Partnering with suppliers, customers, consumers and communities remains central to our approach as we drive progress Together Towards ZERO and Beyond.



ZERO
. pi Carbon
' s Footprint

We aim to eliminate carbon
emissions from our breweries by
2030 and reach net ZERO for our
entire value chain by 2040.

More extreme weather events and record
temperatures around the world this year
underline the urgent need for action on
climate change. We are determined to do
our part, targeting net ZERO well ahead of
the Paris Agreement global goal of 2050.

Together with other Danish businesses, we
underlined our ambitions and called on
governments to help accelerate the green
business transformation in the lead-up to
the COP28 climate conference, and
committed to stepping up momentum to
achieve the UN Sustainable Development
Goals (see our joint statement here).

We have cut total brewery emissions by a
further 6% this year - and by 57% since
2015 - on our road to ZERO. Relative
emissions per hectolitre of beer have
decreased by 59% from 2015 as we
continue to improve brewery efficiency and
we are investing in new assets that add
renewable capacity to the grid.

We are also working closely with suppliers
and other partners to find ways to reduce
our emissions beyond our breweries - from
growing our ingredients to packaging,
transporting, distributing and chilling our

beer. Our latest analysis shows we
achieved a 16% reduction in value chain
emissions per hectolitre of beer between
2015 and 2022, putting us on track to
meet our 30% relative reduction target by
2030.

Carlsberg was among the first three
companies in the world to have a near-
term 1.5°C target for 2030 approved by

the Science Based Targets initiative (SBTi).

As the standards have since evolved, in
2024 we will review our carbon targets in
line with the updated SBTi guidance.

?.21,73187b.l
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12.6.1 & 12.a.1
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FOR THE GOALS

17.17.1

See SDG index in
the full ESG
Report.
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-16%

value chain carbon @j \
emissions per hl of beer

from 2015 to 2022,

exceeding our 2022

target of -15% - based

on in-depth analysis @

completed this year

Worked with partners

to drive further carbon reductions in our value
chain - from agriculture and packaging to
logistics and cooling

O,
-59% |
- o
emissions
per hl of beer /4”
produced since
2015, and -7%
since 2022, on

our way to
ZERO in 2030
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New power purchase
agreement
for new on- and off-site solar

assets, backed by battery
storage, in Lithuania

LA EY.

-96%

carbon emissions
at our brewery in
Laos will be
achieved through
a new biomass
boiler by the end
of 2024

h) \.

By 2040:
> Net ZERO value chain

By 2030:

> ZERO carbon emissions at our breweries

o oet

Began using heat
from the sun
in a one-year pilot of solar

collectors to generate thermal
energy at our brewery in Greece

» 30% reduction in value chain carbon emissions
> AU renewable electricity must come from new assets

(e.g. via power purchase agreements)


https://globalcompact.dk/nyheder/ceo-statement-2023
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

Z7 Birg L
,y%;@%ﬂéla,%ﬁ 4,

L7 JATLT
AT
i e
&7

el iF exar

477
{fb i;’ .@;\?fﬂ.

gge sf.‘?
L Bidinéesontd td

- extremelg important." <.

i olur)A Virgilas

{eEQ/ Svyturys- Utenos Alus



https://www.carlsberggroup.com/newsroom/svyturys-utenos-alus-and-green-genius-partner-for-a-new-solar-energy-solution-in-lithuania-a-first-of-its-kind-in-the-baltics/
https://www.carlsberggroup.com/newsroom/svyturys-utenos-alus-and-green-genius-partner-for-a-new-solar-energy-solution-in-lithuania-a-first-of-its-kind-in-the-baltics/
https://www.carlsberggroup.com/newsroom/svyturys-utenos-alus-and-green-genius-partner-for-a-new-solar-energy-solution-in-lithuania-a-first-of-its-kind-in-the-baltics/

ZERO

Farming
Footprint

We are partnering with suppliers
and experts to take action on
climate change and biodiversity loss
by targeting a ZERO Farming
Footprint.

Climate and biodiversity are priorities for
our stakeholders and our business with
investors demanding transparency and
action across the value chain, and
regulations expanding in these areas.

Agriculture is the second largest driver of
our value chain carbon emissions, and we
cannot reach net ZERO by 2040 without
taking steps to reduce its climate impact.
Today’s farming and food systems are
accelerating the biodiversity loss that is
threatening the health of the planet and
having knock-on effects for businesses,
with half the world’s economy under
threat!.

We have set bold targets to ensure all our
raw ingredients are sourced sustainably and
produced using regenerative agricultural
practices by 2040. These commitments will
support global action on environmental
challenges, improve farmers’ livelihoods
and help us secure a sustainable supply of
raw ingredients - from barley to rice - to
make our brews now and in the future.

1 Sources: UNEP/Chatham House; WEF.
2 Source: WWF.

Crops generally grow in the top layer of
soil, half of which has been lost worldwide
in the last 150 years2. Farmers adopting
regenerative practices can produce the
same amount of food in a more sustainable
way by preserving and enriching depleted
soil. But it will take time, effort, innovation
and far-reaching collaboration to extend
this approach across our agricultural value
chain.

Our initial efforts include partnering with
barley farmers in Finland, France and the
UK to pilot regenerative practices, as well
as supporting wider efforts to define
common standards for regenerative
agriculture.

2318241

1221,122.2
&126.1

1 CLIMATE

AGTION

See SDG index in
the full ESG
Report.

153.1&15.5.1
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6,927 tonnes

of barley grown using regenerative
and sustainable practices went into our
beers in Finland, France and the UK

120

partner farmers are
now growing traceable
Responsible Barley
in France

Full conversion

£

to regenerative barley for 7
Carlsberg Danish Pilsner
in the UK by 2027 - and
for all our UK brews by
2031 - in a major new
commitment by our
UK business

155,000

consumers scanned our
bottles of Kronenbourg
1664 Blonde beer to learn
more about the barley's
cultivation and journey
from field to bottle

Ranked top 25

in the World
Benchmarking [
Alliance's Food

and Agriculture

Benchmark and
Nature Benchmark

By 2040:

a5%

higher yield and 66% less synthetic L‘
fertiliser in expanded sustainable
rice trial in Laos
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» 100% of our raw materials are from regenerative
agricultural practices and are sustainably sourced

By 2030:

» 30% of our raw materials are from regenerative
agricultural practices and are sustainably sourced


http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

“At CMBC we are deeply ~ “Agricultural systems vary
~ committed to the future of hugely across the.&ald due to

~sustainable brewing, which is climate, soil type, crops,grown,
why we are excited to support scale and technology. Therefore,
British farmers in adopting adapting the upproac aci'dsg
regenerative techniques - es ™, -
preserving soil health, reducing - Government and i‘u?u Fb. &
carbon emissions, and leading for farmers wi%,help“’c’@ft’e %
the way for our sector. Our practices - from expest ddvi
strategic partnerships are the and fuculltatlng peer-tom
cornerstone of this 4 .
transformative journey, as we
work hand in hand with loeal
farmers, traders, maltsters,
agronomists and NGOs. Together :
we are not just brewing beer; we Alice Andrew
are brewing a brighter, Associate Partner, Ceres Rural

generative future for all.”

Paul Davies
CEO, CMBC

DANISH

PILSNER

1847 ONWARDS



https://www.carlsbergmarstons.co.uk/newsroom/cmbc-announces-target-to-use-100-regenerative-barley-across-all-uk-brewed-brands-by-2031/
https://www.carlsbergmarstons.co.uk/newsroom/cmbc-announces-target-to-use-100-regenerative-barley-across-all-uk-brewed-brands-by-2031/
https://www.carlsbergmarstons.co.uk/newsroom/cmbc-announces-target-to-use-100-regenerative-barley-across-all-uk-brewed-brands-by-2031/

ZERO
Packaging
W Waste

We are partnering on packaging
that delivers sustainability benefits
along with our beer.

Packaging gets our beer safely to
consumers and influences what they buy.
Awareness about the environmental impact
of packaging continues to grow and
reducing this impact is high on the agenda
for legislators.

Private sector innovation and EU regulatory
developments are paving the way for
circularity in packaging by promoting reuse
and recycling as well as increased use of
recycled materials. Adopted at scale, such
measures can support a more sustainable
economy that eliminates waste, circulates
products and materials at their highest
value, and regenerates naturel.

Packaging is responsible for almost half
(45%) of our value chain carbon emissions
and cutting its climate impact is a priority
to achieve our ZERO Carbon Footprint
ambition (see page 5).

Our focus on ZERO Packaging Waste goes
beyond carbon to drive progress towards
circularity. We aim to use less virgin fossil-
based plastic and more renewable, recycled
or recyclable materials. We also strive to

I Source: Ellen MacArthur Foundation.

increase the amount of packaging that is
collected and reused or recycled after use.

Achieving these targets will be challenging
and requires innovation, partnership with
suppliers, and collaboration in our industry
and beyond to develop the solutions
required to support a circular economy
across our markets.

This year, we rolled out a Sustainability
Scorecard to put environmental impact at
the forefront of our decisions on all new
products. We continued to partner with
suppliers on more sustainable packaging
solutions, and developed a position
statement, to be published in 2024, setting
out criteria for effective deposit return
schemes to support increased collection
and recycling rates.

12.21,12.2.2, 14.1.1
1251 &12.6.1

See SDG index in the full ESG Report.
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?4% QJﬂMELﬁ_
of our bottles and k\

Sustainability
scorecard 8

rolled out to assess and
integrate environmental
impact in our development
of all new products

- and their packaging

cans were collected
and recycled globally
in 2022

_fnfd |

5.5 billion

returnable glass —=
bottles washed ¢} )
and refilled °

Q [o)
worldwide in 2023 L3
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I |

-2,000
tonnes

of virgin fossil-based
plastics from 2019 to 2022,
based on in-depth analysis
completed this year

PET

Deposit return o
schemes — &

increased collection rates
in several of our markets,
and we developed criteria
to support further roll-out
of effective schemes

34%

recycled content in our
packaging in 2022 -
including 80% recycled
glass bottles and 62%
recycled aluminium
cans from key suppliers
in Western Europe

By 2030:

» 100% recyclable, reusable or renewable packaging

» 90% collection and recycling rate for bottles and cans
> 50% reduction of virgin fossil-based plastic

» 50% recycled content in bottles and cans


http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

ZERO
Packaging
Waste

TOGETHER TOWARDS ZERO
AND BEYOND IN ACTION:
ZERO PACKAGING WASTE

PARTNERING ON A ROADMAP TO
REDUCE IMPACT FROM OUR CANS

Our cans are getting lighter and so is
their environmental footprint.

Over the last three years, we have
worked with Ball - one of our biggest
can suppliers - to cut the weight of our
most common can formats (33 cl and 50
cl) by around 5% in more than ten
European markets. This lightweighting is
shrinking our value chain carbon footprint
by around 5,000 tonnes per year.

Through our longstanding partnership
with Ball, we are now implementing a
joint roadmap of actions designed to
drive progress towards our shared
ambitions on sustainability.
Lightweighting to reduce material use
and cut carbon emissions is just one
aspect of this roadmap.

See the 2023 Tour de France
collaboration with Every Can Counts
here.

We are also working together to
encourage consumers to return more of
their used cans for recycling. Joint
initiatives include a trial deposit return
scheme in Serbia and we have included
the “Metal Recycles Forever” logo on
cans there to emphasise the infinite
recyclability of aluminium.

We also showcase recycling together at
high-profile events. For example, at the
2023 Tour de France sponsored by our
Tourtel Twist brand (see page 14), we
handed out alcohol-free refreshments -
in Ball cans - to spectators and
encouraged them to help collect and
recycle them in a joint initiative with
Every Can Counts.

The cans supplied by Ball in Europe are
already made of 62% recycled aluminium
on average, achieved by a mix of pre-
and post-consumer recycled material.
Promoting collection and recycling will
help to increase availability of post-
consumer recycled content and enable
progress towards Carlsberg's and Ball's
complementary targets for increased
recycling rates and increased use of
recycled content in cans by 2030.

“Partnering with suppliers who
share our values and
commitment is key to reaching
our ambitious targets on our
journey Together Towards ZERO
and Beyond. Our collaboration
with Ball has already delivered
notable improvements in
lightweighting - a critical lever
for decarbonisation and
materials use in our shared value
chain. Now we're going further
through joint efforts to mcrease
the cwcularltg of our cans.” -

Y i - ———
P o wnm---y-wsr-—

~ whi deli rlng posntlve impact

“We are pleased to continue to
partner with Carlsberg and
collaborate on our aligned goals
including a 90% recycling rate by
2030. Carbon reduction across
our value chains is a key focus
and lightweighting our cans is
one way we have achieved this
with Carlsberg, resulting in
significant carbon savings in
2023. Our collaboration with
Carlsberg will help us to meet
our own Climate Transition Plan

<« BYAPPOINTMENT TO THE
ROVAL DANISH COURT

. DANISH

ILSNE
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https://everycancounts.eu/carlsberg-group-and-chaque-canette-compte-joined-forces-at-the-tour-de-france/
https://everycancounts.eu/carlsberg-group-and-chaque-canette-compte-joined-forces-at-the-tour-de-france/
https://everycancounts.eu/carlsberg-group-and-chaque-canette-compte-joined-forces-at-the-tour-de-france/
https://everycancounts.eu/carlsberg-group-and-chaque-canette-compte-joined-forces-at-the-tour-de-france/

ZERO
‘ Water
Waste

Everyone needs water, including us.
Simply put: no water, no beer.

Water is an essential ingredient in our beer.
We also need it to grow our hops and
grains, and for cleaning and production
processes at our breweries.

The effects of climate change and
population growth are putting stress on
water supplies around the world, with the
effects felt most acutely in certain high-risk
river basins.

We are working hard to minimise our
impact by making all our breweries as
efficient as possible. We used just 2.5
hectolitres (hl) of water for every hectolitre
of beer we made in 2023 - down 31% from
2015. We aim to get to 2.0 hl/hl globally
by 2030 and we have already achieved this
at 12 breweries.

At our 16 breweries in high-risk river
basins, we are going even further by
targeting 1.7 hi/hl. Several of these
breweries have made great strides by
implementing measures to improve
efficiency - many suggested by our
brewery workers - that we are now sharing
as best practice across the business. In
addition, we have invested in more water
treatment plants that reuse wastewater.

We are also partnering with communities to
protect and restore the natural water
resources we share. This year, we
established several new partnerships with
NGOs to help us reach our target to
replenish all the water we consume in
high-risk areas by 2030.

6.11,6.2.1,6.3.1,
6.3.2,6.4.1,6.4.2,
6.5.1% 6.6.1

1.5, 11.5.2 1221,
153 1222 & 12.6.1

/4
13 ot
ACTION

153.1& 15.5.1

/17 PARTNERSHIPS

FOR THE GOALS

See SDG index
in the full ESG
Report.

12.17.1

2.5 hi/hl

water efficiency ™
achieved at

our breweries o
globally - a 31%
improvement
from 2015
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New partnerships /

established

to replenish
the water we
consume at

8 sites in
high-risk areas

12

breweries achieved
industry-leading
2.0 hi/hl efficiency

6,800 people

to be provided with access

to potable water on tap and
36,960 hl of water replenished
through our new partnership
with TapEffect

Global Industrial Water
Reuse Award

for our Fredericia brewery
in Denmark, where our

state-of-the-art recycling
plant has helped to halve

water consumption
per hl of beer {:

By 2030:

» Water usage efficiency of 2.0 hl/hl globally
and 1.2 ht/hl at breweries in high-risk areas

1.7 hi/hl

water efficiency
achieved at our
Dazhulin brewery
in Ching, the first
of our sites in

high-risk areas

» 100% replenishment of water consumption at

breweries in high-risk areas


http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
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Water
Waste

TOGETHER TOWARDS ZERO
AND BEYOND IN ACTION:
ZERO WATER WASTE

PUTTING WATER ON TAP

Around four in five people lack
essential access to safely managed
water in rural Cambodial. Our new
partnership with social enterprise
TapEffect will for the first time bring
safe drinking water to thousands of
Cambodians in need.

TapEffect is working with communities
in a remote rural area of Pursat
province to establish a new water
supply and associated infrastructure
that will provide over 6,800 people
with access to potable water straight
from the tap in homes, schools,
referral hospitals and businesses.

The holistic project will include a new
reservoir, a treatment plant, a clean
storage facility, a pumping system and
over 50 km of pipework. By 2025, it is
expected to deliver 7 million litres of
water per month, yielding around 25%
of the water needed to replenish
consumption at our brewery in
Sihanoukville.

1\WHO/UNICEF Joint Monitoring Programme.

o

The system is expected to operate for
over 20 years. Local people will pay a
small fee - that is affordable for the
communities being served and in line
with local regulations - to receive the
water to make the project self-

sustaining, give communities a stake in

its success and support any
maintenance required.

Image © TapEffect

° Watch a video to learn more about
TapEffect's approach here.

° Watch a case video featuring local
community members here.

g‘ "Bringing piped water to rural
populations in hard-to-reach
areas can be very.challenging

- andaccess to finance is key. We

-are happy to team up with
Carlsberg as our partner on this

ambitious project to deliver

clean water to households in
Pursat province. Access to safe
water'is one of the UN’s
Sustainable Development Goals
in its own right and supports
several others - from good
health and quality education to
gender equality."

Together Towards ZERO and
Beyond pregramme, we are
committed to developing
partnerships that help protect
and replenish the water supplies
we share with communities:...

-

Working with TapEffect; wewill -+ 44~ ’;
help local communitiesin @ & 25 = gl 4"
water-stressed area of 3% f‘*"-‘.“'.;f.,i%
Cambodia access clean.water= * "% 7 %

and create a sustainable solution . ;
to meet their needs." Wny

L~

Nick Boerema
CEO, TapEffect

v v

Vladimir Vava :
Managing Director, Cambrew Ltd 85 . . &


https://washdata.org/
https://youtu.be/Gl6wl8FH1LI
https://youtu.be/Gl6wl8FH1LI
https://www.cambrew.com.kh/sustainability/our-case-stories/putting-water-on-tap-in-cambodia/
https://www.cambrew.com.kh/sustainability/our-case-stories/putting-water-on-tap-in-cambodia/
https://youtu.be/Gl6wl8FH1LI
https://youtu.be/Gl6wl8FH1LI

ZERO

We promote responsible drinking
and offer great-tasting drinks for
every occasion as more people
embrace healthy lifestyles and
moderation.

Consumer attitudes towards alcohol are
changing. Globally, nearly four in ten
consumers say they are drinking alcohol in
moderation?, and 15% are actively trying to
consume less alcohol2.

Beer and cider are already relatively low in
alcohol content compared with wine and
spirits, and we are rapidly expanding our
range of no- and low-alcohol brews to
make them a positive and liberating choice
for consumers around the world. We now
offer alcohol-free brews (AFBs) in 90% of
our markets.

Our ZERO Irresponsible Drinking ambition is

good for society, supporting the UN and
World Health Organization goal to reduce
harmful alcohol consumption. It is also
good for our business, with continued
growth in our no- and low-alcohol sales.
In 2023, 28.5% of all the brews we sold
contained no more than 3.5% alcohol by
volume (ABV) and we aim to increase this
to 35% by 2030.

1.23 Source: GlobalData (2021).

We encourage consumers to enjoy all our
products responsibly. Curbing underage
drinking is a priority, and we work with
social media companies to prevent those
under the legal drinking age from seeing
our advertising. We address alcohol misuse
through clear on-pack messaging, such as
age restriction symbols, and local
responsible drinking partnerships tailored to
each market.

As people focus more on their health, many
are actively trying to reduce sugar intake
and more than half say their product choice
is influenced by on-pack health labelling3.
Our commitment to consumer choice
includes publishing nutritional and
ingredient information on our bottles and
cans, and we are exploring the use of QR
codes to share more product details.

3.5.283.6. 12.6.1

See SDG index in the full ESG Report.
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of our brews
sold globally
are no- or

low-alcohol,
up from 26%
in 2022

00%

Aane nen

|

S

of our markets now
offer alcohol-free
brews, with 46 new
products launched
in 2023

of our product
packaging includes
age-restriction labels,
supporting our
industry commitment i
of 100% by the
end of 2024

of our primary
packaging globally
includes ingredient
information to inform
consumer choices

i

people reached
through 150
responsible drinking
campaigns across
our markets in 2023

of Carlsberg
Group companies
implemented
responsible
drinking
initiatives

in 2023

» 100% responsible drinking messaging through packaging and brand activations
» 100% of our markets run partnerships to support responsible consumption

> 100% availability of alcohol-free brews

» 35% of our brews globally are low-alcohol or alcohol-free


http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

ZERO
Irresponsible
Drinking

0

TOGETHER TOWARDS ZERO
AND BEYOND IN ACTION: ZERO
IRRESPONSIBLE DRINKING

TOURTEL TWIST TEAMS UP WITH
THE TOUR DE FRANCE

Cycling is thirsty work. It requires quick
reactions and a clear head. That is why
our alcohol-free Tourtel Twist brand is
a perfect partner for the world’s

premier cycle race, the Tour de France.

Tourtel Twist from Kronenbourg offers
alcohol-free beer mixes combined with
fruit juices free of colouring,
sweeteners or artificial flavours. This
tasty and healthy combination has
made it France’s most popular no-
alcohol beer and our biggest-selling
alcohol-free brand (by volume) in
Western Europe.

2023 was the second of three years
for Tourtel Twist as an official Tour de
France supplier. An event caravan
hosted by celebrities engaged with
spectators along the route, handing
out 400,000 cans of Tourtel Twist
drinks as refreshments. Twenty lucky
winners of a radio competition crossed
the finish line of the race on our
branded ten-seater electric bike.

The partnership with the Tour de France
has generated around 340 million
contacts through TV and social media
advertising this year alone, supporting our
wider efforts to raise awareness of
responsible drinking.

Next year, France’s favourite AFB will
raise the profile of alcohol-free
alternatives not only at the Tour de
France but also as an official supporter of
the Paris Olympics and Paralympics.

See a video from the event here
(audio in French).



https://www.youtube.com/watch?v=2452JgB6-ug
https://www.youtube.com/watch?v=2452JgB6-ug
https://www.youtube.com/watch?v=2452JgB6-ug

ZERO

Accidents
Culture

We are creating a ZERO Accidents
Culture that aims to ensure that
everyone returns home safely
every day.

We strive to protect the health and safety
of everyone working at, or visiting, our
sites. This commitment fosters the
resilience of our people and our business,
underpins our high-performance culture
and strengthens our reputation as a
company that cares.

We have made significant strides in
preventing physical harm to our people at
work, reducing lost-time accidents among
employees by 25% this year - and by 64%
since 2015. We believe that all accidents
are preventable and our goal of ZERO
accidents drives our efforts in this area.

There is no higher value than a person’s
life. Extensive training and a sustained
focus on our Life Saving Rules helped us
complete the year with no fatal incidents.

We further reinforced our Life Saving Rules
through a series of short training sessions in
2023, together with a continued emphasis
on safe driving.

We put a strong focus on instilling safe
behaviours, and encouraging people to
report any unsafe conditions or behaviour

they observe. This year, interactive Health
& Safety Days in each of our markets
enabled people to gain first-hand
experience of the impact that their day-to-
day choices can have on safety.

Increasingly, we are going beyond physical
health and safety to promote psychological
safety and wellbeing through awareness
raising and practical guidance for our
leaders and employees.

/ ﬁmnmkmn X
v ECONOMIC GROWTH

8.8.1 12.6.1
See SDG index in the full ESG Report.
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-25%

lost-time accident
rate this year, and
-53% since 2015

O,
-64%
lost-time accidents
among employees
since 2015, and
-25% since 2022

33

breweries achieved
1,000 consecutive
days without a
lost-time accident

[

25,500

of our employees
took part in
interactive Health
& Safety Days
across our markets

533,840

observations on safety
risks and unsafe behaviours
made by our employees
@Q‘Q)ﬂéﬂ'oﬂ'gﬂom

:

88%

of our employees

in supply chain and
commercial functions
completed refresher
micro-training sessions
to reinforce our Life
Saving Rules

By 2030:

> ZERO lost-time accidents

> A year-on-year reduction
in the accident rate



http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

“We have made tremendous “The preparation was
progress on our journey thorough and the Health &
towards a ZERO Accidents Safety Day was really
Culture. Health and safety is engaging, with activities that
no longer viewed as a were creative but still very
compliance issue. It is seen as relevant and insightful. " *
a de: ate that we choose Everyone participated
to be in. I aust build enthusiastically, and we would ”'" <
~ on this progre ining be happy to do this eve]g\ P
a steadfast commitme year!" e ¥
prlontuse safe beha iours at al 3 :
" ‘ times. Every action we - :
- has the power to shape the = = L
— - safetg wellbeing of

‘ou und others.”
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PROMOTING DIVERSITY,
EQUITY AND INCLUSION

2024, launched a development programme
to help retain women managers and
reconfirmed our commitment to the UN
Women’s Empowerment Principles.

Our diverse perspectives make us
who we are and drive our success.

At Carlsberg, we pride ourselves on being
purpose-led and performance-driven. With
so many iconic brands, we know our
differences are what make us stand out.
We embrace the diverse perspectives and
experiences that each of our 31,044
employees contributes to our rich and
unique culture.

In addition, we have expanded our DE&]|
focus beyond gender, launching a global
LGBTQ+ employee resource group and
joining the Business Disability Forum and
the Employers Network for Equality &
Inclusion.

We are committed to treating our people
with fairness, honesty and kindness, and
providing an inclusive global workplace
where everyone belongs and can be at their
best. This spirit is encompassed in our new
Welcome You engagement programme and
reinforced with training for employees,
including our leaders, who champion our -y
Diversity, Equity and Inclusion (DE&I) /6%
agenda. i /
7.4

/ /{nwm WORKAND >
/ ECONOMIC GROWTH

This year, we continued to strengthen our
DE&I culture with a new global Parental
Leave Policy, steps to remove bias from our
hiring processes and mandatory training to
tackle sexual harassment.

10.2.1 &10.3.1

Improving gender balance is also a DE&]|
priority. This year, we achieved our target
of 30% women in senior leadership roles by

See SDG index in
the full ESG
Report.



http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

TOGETHER TOWARDS ZERO
AND BEYOND IN ACTION:
DIVERSITY, EQUITY AND

INCLUSION

WELCOMING WOMEN TO
BREWING CAREERS

Every third employee working in
Norway'’s food industry is a woman. But
far fewer women have joined the
country’s brewers - a challenge shared
across much of the brewing industry
worldwide.

We are tackling this challenge head on
through a partnership between Ringnes,
our Norwegian business and Norway’s
leading beer provider, and Pink Boots
Society, an international non-profit that
supports women and non-binary people
working in brewing and the wider
fermented beverages industry.

Inspired by Pink Boots Society, Ringnes
and the national Brewery and Beverage
Association collaborated to establish a
scholarship programme aimed at
bolstering the careers of women
professionals in Norway’s beer industry.
Recipients will receive funds to access

tuition, conferences, training or research.

See a video compiled by the Ringnes
team here (in Norwegian).

Ringnes launched the partnership on 8
March 2023 by brewing with hops
purchased from Pink Boots Society and
hosting an industry-wide seminar for
employees and external visitors to
celebrate International Women'’s Day.

During the event, Pink Boots Society and
other experts shared insights on how
brewers can overcome barriers to
attracting women. Participants included
the Norwegian Enterprise Federation, the
Federation of Norwegian Food & Drink
Industries and the national Brewery and
Beverage Association.

Ringnes is improving gender balance,
with half (50%) of its brewmasters now
women and nearly 19% of its employees
now women overall.

This partnership in Norway is just one
example of the steps we are taking to
welcome more women into brewing
careers worldwide.

“Pink Boots Society has helped and
supported many women and non-
binary folks in the fermented
beverages industry with scholarships
and network opportunities. It is
great to see this initiative coming to
Norway as well. Speaking at the
International Women's Day event
hosted by Ringnes was a great
opportunity to introduce Pink Boots
Society to a bigger audience and
show its importance and benefits.
Hopefully, it will lead in the future
to more women working at Ringnes
and in the whole industry!”

Linda van Loon
Benelux Chapter Leader, Pink Boots Society

“We have many talented women in
key roles at Ringnes and we are
proud to have a balance-of female
brewmasters. But we still have a
way to go for the company overall.
For us, the way forward is about
working in a targeted manner with
a range of measures, on our own
and together with central industry
organisations that clearly stand
behind the same goal. The
collaboration with Pink Boots
Society, with the explicit aim to
educate and attract more women t¢
the brewing industry, is a good
example of such an initiative.”

Even Qdegdrden
HR Business Partner, Ringnes



https://www.ringnes.no/nyheter/onsker-seg-flere-kvinner/
https://www.ringnes.no/nyheter/onsker-seg-flere-kvinner/
https://www.ringnes.no/nyheter/onsker-seg-flere-kvinner/

LIVING BY OUR

COMPASS

Doing the right thing is
essential to our winning
culture - and enables our
customers, partners and
stakeholders to put their
trust in us.

Carlsberg’s success is rooted in doing
business well and responsibly,
upholding our commitment to
making the right choices in how we
conduct our business as we brew for
a better today and tomorrow.

We expect and empower all our
people to act ethically in their daily
work - an approach we call Living by
our Compass. Our leaders set the
tone from the top, reinforcing the
importance of legal and regulatory
compliance for our business success,
reputation and ESG programme.

M4 / v
/ 6 PEACE, JUSTIEE”
AND STROSIG ,

12.6.1 16.5.2
See SDG index in the full ESG Report.

Everyone at Carlsberg must follow
the rigorous standards for ethical
behaviour enshrined in our Code of
Ethics & Conduct and Anti-bribery &
Corruption Policy. Our compliance
programme also includes third-party
screening of relevant business
partners and suppliers, and anyone
working for or with us can raise
ethical concerns via our Speak Up
channels.

We monitor laws and regulations as
they evolve across our markets, and
we are committed to continual
improvement in our compliance
efforts. For example, this year we
provided guidance for our policy
owners globally and screened more
than 5,400 third parties for bribery
and trade sanctions risks. We also
launched an enhanced programme
to reinforce our commitment to
Responsible Sourcing (see page 20).

CARLSBERG GROUP ESG REPORT 2023 LIVING BY OUR COMPASS & RESPECTING HUMAN RIGHTS 19

RESPECTING
HUMAN RIGHTS

Respect for people is one
of our core values and an
essential part of how we
do business.

Our commitment to respect human
rights applies to all our activities and
relationships - with employees,
contractors, suppliers, licensees and
others - throughout the value chain.

The UN Guiding Principles on
Business and Human Rights guide
our approach. Carlsberg is a
signatory to the UN Global Compact
and we are committed to its Ten
Principles, which include a strong
focus on human rights.

Our Human Rights Policy, overseen
by our Executive Committee, sets our
expectations for employees and
business partners globally. All
suppliers and licensees must also
commit to our Supplier & Licensee
Code of Conduct, which incorporates
human rights.

In today’s globalised and polarised
world, human rights challenges are
constantly evolving. Each year, we
reassess the risks that are most

salient to our business. In 2023, we
also conducted in-depth human
rights assessments in two high-risk
markets in Asia.

Our first standalone Human Rights
Report provides more detail on our
due diligence approach and the
actions we are taking to uphold
human rights throughout our value
chain.

%m:m N
INEQUALITIES

851,871, 10.2.1 &10.3.1
8.8.1&8.8.2

12.6.1 16.b.1
See SDG index in the full ESG Report.


https://www.carlsberggroup.com/media/53902/code-of-ethics-and-conduct-english-external-october-2021-updated-september-2023.pdf
https://www.carlsberggroup.com/media/53902/code-of-ethics-and-conduct-english-external-october-2021-updated-september-2023.pdf
https://www.carlsberggroup.com/media/34541/anti-bribery-corruption-policy_eng_aug-2019.pdf
https://www.carlsberggroup.com/media/34541/anti-bribery-corruption-policy_eng_aug-2019.pdf
https://www.carlsberggroup.com/media/46355/human-rights-policy.pdf
https://www.carlsberggroup.com/media/38454/supplier-licensee-code-of-conduct-2019-vfinal.pdf
https://www.carlsberggroup.com/media/38454/supplier-licensee-code-of-conduct-2019-vfinal.pdf
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-human-rights-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-human-rights-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

SOURCING
RESPONSIBLY

We strive to partner with
suppliers who share our values
and responsible approach to
doing business.

The impact of our business goes well
beyond our operations. Carlsberg
partners with tens of thousands of
suppliers around the world, who
provide us with the ingredients,
packaging and logistics we need for
our beer, as well as goods and
services to keep our business
running.
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12.6.1 16.b.1
See SDG index in the full ESG Report.

To work with us, suppliers must meet
the requirements of our Supplier &
Licensee Code of Conduct and
accompanying technical standards,
and commit to extending these
requirements to their own suppliers.
The wide-ranging standards cover
business ethics, labour and human
rights, health and safety, and
environmental sustainability.

This year, we rolled out an enhanced
Responsible Sourcing programme to
identify, assess and audit high-risk
suppliers. We provided
accompanying guidance sessions for
our procurement teams, and
sponsored external training on
responsible sourcing topics to build
capabilities among key suppliers in
Asia.

Collaboration is at the heart of our
approach. We work directly with
suppliers and through the Sedex and
AIM-Progress platforms to drive
positive change in our supply chain
and beyond. We also partner with
suppliers to deliver our Together
Towards ZERO and Beyond targets
on carbon (see page 5), farming
(see page 7) and packaging (see
page 9).
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ENGAGING
COMMUNITIES

We give back to the
communities we are part of
through local partnerships,
brand campaigns, employee
volunteering and the
Foundations.

As a global business with well -
known brands, we influence
consumers and have an impact on
people’s lives wherever we operate.
Our beers stand at the heart of
moments that bring people together,
and we extend this spirit of
togetherness to our engagement
with communities on the
environmental and social causes they
care about.

Our corporate teams and brands
around the world lead local
engagement initiatives designed to
create positive impact for wider
society.

These may respond to specific local
needs or make additional
contributions to other areas of our
Together Towards ZERO and
Beyond programme - including
support for sustainable farming and

biodiversity, and protection of shared
water sources.

Further support for communities is
provided through the three Carlsberg
Foundations, with each creating
benefits in different areas. The
Carlsberg Foundation was
established in 1876 by our founder,
J.C. Jacobsen, and has supported
visionary and innovative scientific
research ever since. The New
Carlsberg Foundation was founded
by Carl Jacobsen in 1902 and
supports the arts, while the Tuborg
Foundation supports civil society,
with a focus on youth communities.

As our principal shareholder, the
Carlsberg Foundation receives
almost 30% of Carlsberg Group
dividends. Our unique structure
means that the more successful our
business, the more the Foundations
can give back to society using
Carlsberg Group dividends.

In 2023, the three Foundations
donated over DKK 1bn to scientific
research, the arts and civil society.


https://www.carlsberggroup.com/media/38454/supplier-licensee-code-of-conduct-2019-vfinal.pdf
https://www.carlsberggroup.com/media/38454/supplier-licensee-code-of-conduct-2019-vfinal.pdf
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/

TOGETHER TOWARDS ZERO
AND BEYOND IN ACTION:
COMMUNITY ENGAGEMENT

KEEPING BULGARIA’S
MOUNTAINS CLEAN

Our local brand in Bulgaria, Pirinsko,
connects with consumers through a
strong sense of pride and stewardship of
local nature. Featuring mountain peaks
on its beer labels, the brand has become
synonymous with the country’s great
outdoors.

The Pirinsko Clean Mountains campaign,
launched this year, encourages people to
do their part in caring for nature while
they enjoy the beautiful and wild
landscape of the Pirin mountains.

For #WorldCleanUpDay in August 2023,
we ran a campaign inviting consumers
and mountain-goers from around the
country to spend the day in the fresh air
removing waste from mountain trails.
Carlsberg employees took part and the
local team used their annual employee
volunteer day to run another clean-up
event in September, again inviting
members of the public to join in.

We coordinated with local municipalities
and partnered with Bulgaria's leading
recycling and media companies,
ECOPACK and bTV Media Group, to
publicise the clean-up events, which
drew a huge turnout. More than 1,000
volunteers took part, picking up 500 kg
of litter from the most popular trails
winding through the Pirin mountains and
the Kyoshkovete national park. Everyone
taking part received a token of
appreciation, with rewards including
Pirinsko beer and reusable mugs with a
mountain motif.

See Pirinsko’s digital campaign here
(in Bulgarian).
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TELL US WHAT YOU TH]

We welcome feedback on olr Together
Towards ZERO and Beyond programme,

our progress and our ESG reporting.

Please contact us at
sustainability@cartsberg.com

FIND OUT MORE

ESG REPORT & SUMMARY

The full ESG Report provides comprehensive information
about our Together Towards ZERO and Beyond
programme, ambitions, targets, governance;-performance
and partnerships. This ESG Summary focuses on
highlights from the year.

HUMAN RIGHTS REPORT

Our first stand-alone Human Rights Report provides more
detail on this area of our Together Towards ZERO and
Beyond programme, including our due diligence approach.

TOGETHER Giste:
TOWARDS —t0

WEBSITE

carlsberggroup.com hosts our reports and policies,
offers an overview of our Together Towards ZERO
and Beyond programme and showcases our
achievements along the way.

ANNUAL REPORT

Our Annual Report focuses on our financial
performance. It includes sustainability information
relevant to investors, including our annual disclosures
to the Task Force on Climate-related Financial
Disclosures (TCFD).

REMUNERATION REPORT

Our Remuneration Report includes full disclosure of the
remuneration we provide to members of our Supervisory
Board and Executive Management.

° carlsberggroup.com @carlsberggroup
X @carlsberggroup m Carlsberg Group

SOCIAL MEDIA
We share our latest sustainability stories and-updates
from across our markets throughout the year.


http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-annual-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-esg-summary/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-annual-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-human-rights-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-remuneration-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-human-rights-report/
http://www.carlsberggroup.com/reports-downloads/carlsberg-group-2023-remuneration-report/
https://carlsberggroup.com/
https://carlsberggroup.com/
https://www.instagram.com/carlsberggroup/
https://www.instagram.com/carlsberggroup/
https://twitter.com/CarlsbergGroup
https://twitter.com/CarlsbergGroup
https://www.linkedin.com/company/carlsberg-group/
https://www.linkedin.com/company/carlsberg-group/
http://www.carlsberggroup.com/
https://www.carlsberggroup.com/sustainability/our-esg-programme/
https://www.carlsberggroup.com/sustainability/our-esg-programme/
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